TS223 - TOURISM ADVERTISEMENT - Urgiip Sebahat ve Erol Toksdz Turizm Meslek Yiiksekokulu - Seyahat-Turizm ve E§lence Hizmetleri B&lumii
General Info

Objectives of the Course

This course aims to enhance the knowlege about international promotion in tourism, promotion planinng, the instruments and the activities of the Turkey and other
countries.

Course Contents
The course includes the concept of tourism promotion, international promotion processes, tools used, and Turkiye's promotion strategy.
Recommended or Required Reading

1 - Promotion and Sales Development in Tourism - Prof. Dr. Cevdet Avcikurt Rizaoglu, Bahattin (2003), 2 - Promotion in Tourism, Aydin: Kartal Ofset Printing 3 -
ATATURK UNIVERSITY, FACULTY OF OPEN EDUCATION, Tourism and Promotion, ISBN: 978-975-442-655-7 ATATURK UNIVERSITY FACULTY OF OPEN EDUCATION
PUBLICATION, ERZURUM, 2015

Planned Learning Activities and Teaching Methods

Students will be given lessons with presentations created using resources. The lesson will be enriched by giving students research assignments and making
presentations in an interactive environment. In addition, tourism sector representatives will be invited to the lesson and they will be able to share their work on
promotion with the students.

Recommended Optional Programme Components

During the course, current studies in the sector and the techniques they use in promotion will be shared with the students in a practical way.
Instructor's Assistants

Dr. Lecturer Gilhan Sézbilen

Presentation Of Course

The course will be conducted theoretically using resources on the day, time and class specified in the curriculum.

Dersi Veren Ogretim Elemanlari

Inst. Kayhan Karakaya

Program Outcomes

. Students who successfully complete this course will understand the concept of tourism and its development processes.

. Students who successfully complete this course will have detailed information about the tourism system.

. Students who successfully complete this course will understand the effects of the tourism system.

. Students who successfully complete this course will understand what market segmentation means in the tourism sector and will have information about its
criteria.

. Students who successfully complete this course will learn what tourism businesses are and quality management in tourism businesses.

. Students who successfully complete this course will understand the relationship with the media in tourism marketing.

. Students who successfully complete this course will have knowledge about historical tourism.

. VISA EXAM
9. Students who successfully complete this course will be informed about the concept of Ecotourism.

10. Students who successfully complete this course will have knowledge about sports tourism.

11. Students who successfully complete this course will gain knowledge about promotion in the tourism sector.

12. Students who successfully complete this course will have knowledge about planning the promotion process in the tourism sector.

13. Students who successfully complete this course will learn promotion strategies.

14. Students who successfully complete this course will have knowledge about crisis management in tourist promotion.

15. Students who successfully complete this course will gain knowledge about ethics in tourist promotion.
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Weekly Contents

Order Preparationinfo
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22 pages of the subject 'Tourism Phenomenon and
Development' from the Tourism and Promotion book will
be studied.

21 pages of the subject 'Tourism System' from the
Tourism and Promotion book will be studied.

22 pages of the subject 'Impacts of the Tourism System’
from the Tourism and Promotion book will be studied.

21 pages of the topic "Market Segmentation and Criteria
in the Tourism Sector" from the Tourism and Promotion
book will be studied.

106 / 5.000 29 pages on the subject of 'Tourism
Enterprises and Quality Management' from the Tourism
and Promotion book will be studied.

21 pages on "Relations with Media in Tourism Planning"
from the Tourism and Promotion book will be studied.

40 pages of the subject 'Historical Tourism' from the
Tourism and Promotion book will be studied.

20 pages of the subject 'Eco tourism' from the Tourism
and Promotion book will be studied.

32 pages of the subject 'Sports Tourism' from the
Tourism and Promotion book will be studied.

19 pages of the topic 'Promotion in the Tourism Sector
from the Tourism and Promotion book will be studied.

18 pages of the topic "Planning the Promotion Process in
Tourism" from the Tourism and Promotion book will be
studied.

18 pages of the topic 'Promotion Strategies' from the
Tourism and Promotion book will be studied.

20 pages of the subject 'Crisis Management in Tourist
Promotion' from the Tourism and Promotion book will
be studied.

22 pages of the topic "Ethics in Tourist Promotion" from
the Tourism and Promotion book will be studied.
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Assesments
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Seyahat-Turizm ve Eglence Hizmetleri BéIimii / TURIZM VE SEYAHAT HIZMETLERI X Learning Outcome Relation
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Turizm ve Seyahat Isletmeciligi ile ilgili temel kavramlari tanimlar.

Turizm ve Seyahat isletmeciligi alanindaki yasal diizenlemeler ve mesleki standartlari bilir.

Turizm ve Seyahat isletmelerinin etkilendigi ic ve dis cevresel faktorleri bilir.

P.O.
22

Seyahat isletmelerinde verilen tanitim, bilgilendirme, rehberlik, ulasim, toplanti-kongre organizasyonu ve diger hizmetlerin nasil organize

edildigini ve sunuldugunu bilir.
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En az bir yabana dili, Avrupa Dil Portfoyt A2 dlzeyinde bilir.

Okulda ve staj calismalarinda edindigi teorik ve pratik bilgileri sektorde rahatlikla uygular.

Seyahat isletmelerinde kullanilan bilgisayar otomasyon sistemlerinin nasil calistigini bilir ve bu sistemleri kullanir.
Okulda ve staj calismalarinda edindigi yabanci dil bilgisini sektorde kullanir.

Edindigi teorik ve pratik deneyimle, sektorde karsilastigi sorunlari analiz eder ve ¢6zim Uretir.

iletisim glicti yuiksektir ve ekip calismasina uyum saglar.

Astlari ve Ustleriyle etkili ve saglikli iletisim kurar.

is yogunlugu, stres ve baski altinda calisabilme yetenegine sahiptir.

Seyahat isletmelerinde yapilan acenta islemleri, tur planlama, tur operatorligi ve operasyon yonetimi uygulamalarini bilir ve bu
uygulamalarda aktif gérev alir.

Rezervasyon alma, otel ve diger konaklama isletmeleri ile koordinasyon kurma, musteri iliskileri yonetimi, hesap isleme, muhasebe ve kayit
islemlerini bilir ve uygular.

Satis pazarlama, kongre ve fuar organizasyonlarinda ekip elemani olarak takim calismasina katilir.

Ulasim hizmeti veren butlin seyahat isletmeleri ile ilgili rezervasyon ve biletleme islemlerinin nasil yapildigini bilir ve bu uygulamalarda aktif
gorev alir.

Birlikte calistigi arkadaslarina yardim eder ve astlarini stirekli egiterek gelismelerini saglar.

Ustlerine karsi saygilidir ve onlardan aldigi gérevleri eksiksiz yerine getirerek, kriz anlarinda kendi ¢éziimiini kendisi tretir.
Gorevi ile ilgili rapor hazirlar ve Ustlerine sunar.

Olagandisi durumlarda kendi gorevi disinda kalan gorevleri de yerine getirerek calisma arkadaslarina yardim eder.

Ulusal ve etik degerlere baglidir, yaptigi calismalarda bu degerlere 6zen gosterir.

Meslegi ile ilgili yenilikleri stirekli takip eder ve kendini strekli gelistirir.

Bu dersi basari ile tamamlayan 6grenciler turizm kavramini ve turizmin gelisim streclerini anlar.

Bu dersi basari ile tamamlayan 6grenciler Turizm sistemi hakkinda detayli bilgiye sahip olurlar.

Bu dersi basari ile tamamlayan 6grenciler Turizm sisteminin etkilerini anlar.

Bu dersi basari ile tamamlayan 6grenciler turizm sektoriinde pazar bélimlendirmenin ne anlama geldigini anlar ve olcttleri hakkinda bilgi
sahibi olur.

Bu dersi basari ile tamamlayan 6grenciler Turizm isletmelerinin neler oldugunu ve turizm isletmelerinde kalite yénetimini 6grenir.
Bu dersi basari ile tamamlayan 6grenciler Turizm pazarlamasinda medya ile iligkileri anlar.

Bu dersi basari ile tamamlayan 6grenciler tarihsel turizm konusunda bilgi sahibi olur.

VIZE SINAVI

Bu dersi basari ile tamamlayan 6grenciler Ekoturizm kavrami hakkinda bilgi sahibi olur.

Bu dersi basari ile tamamlayan 6grenciler spor turizmi konusunda bilgi sahibi olur.

Bu dersi basari ile tamamlayan 6grenciler turizm sektériinde tanitma konusunda bilgi sahibi olur.

Bu dersi basari ile tamamlayan 6grenciler turizm sektdriinde tanitma stirecinin planlanmasi konusunda bilgi sahibi olur.

Bu dersi basari ile tamamlayan 6grenciler tanitma stratejilerini 6grenir.

Bu dersi basari ile tamamlayan 6grenciler Turistik tanitmada kriz yonetimi konusunda bilgi sahibi olur.

Bu dersi basari ile tamamlayan 6grenciler turistik tanitmada etik konusunda bilgi sahibi olur.
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